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UNWTO Editorial team
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Case studies:
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Chapter 3:Introduction to challenges in gastronomy tourism
Case studies:

Chapter 4: Introduction to communication and branding
Case studies:

Case studies:
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Chapter 6: Introduction to training and skills in gastronomy tourism
Case studies:
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Second Global Report on Gastronomy Tourism

A specialized agency of the United Nations

The World Tourism Organization, a United Nations 
specialized agency, is the leading international organization with
the decisive and central role in promoting the development of 
responsible, sustainable and universally accessible tourism.

www.unwto.org h
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Programme
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Figure 1.1 Responses from Latin America
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Figure 1.2 Breakdown of activities
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inter alia
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1st UNWTO Global Report 
on Food Tourism
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Food tourism is a cross-cutting segment 
incorporating various economic sectors:

The commitment of sustainability:

The challenge of globalization:

Food tourism is a catalyst for the local economy: 
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The importance of people and the story:

The food tourist is also a prosumer:

Pairing gastronomy:

In a competitive global market,
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28 April
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29 April
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Georgia Declaration on Wine Tourism

Fostering sustainable tourism development through intangible cultural 
heritage 

Recalling:
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Recalling Agreed that:
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calls for

The Conference:
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Paula Veloso Pereira, 
Ibero-American Congress in FIBEGA

 h
ttp

s:
//w

w
w

.e
-u

nw
to

.o
rg

/d
oi

/b
oo

k/
10

.1
81

11
/9

78
92

84
41

87
01

 -
 T

ue
sd

ay
, J

ul
y 

26
, 2

02
2 

2:
33

:3
3 

A
M

 -
 I

P 
A

dd
re

ss
:1

25
.1

30
.2

15
.1

56
 



Second Global Report on Gastronomy Tourism

FIBEGA is the Ibero-American Gastronomy Fair, always 
held in the current Ibero-American Capital of Gastronomic 
Culture; in 2016 it was in Mérida (Spain), in 2017 it will be 
celebrated in Buenos Aires (Argentina) and in 2018 it will 
be in São Paulo (Brazil).

 h
ttp

s:
//w

w
w

.e
-u

nw
to

.o
rg

/d
oi

/b
oo

k/
10

.1
81

11
/9

78
92

84
41

87
01

 -
 T

ue
sd

ay
, J

ul
y 

26
, 2

02
2 

2:
33

:3
3 

A
M

 -
 I

P 
A

dd
re

ss
:1

25
.1

30
.2

15
.1

56
 



Second Global Report on Gastronomy Tourism

 h
ttp

s:
//w

w
w

.e
-u

nw
to

.o
rg

/d
oi

/b
oo

k/
10

.1
81

11
/9

78
92

84
41

87
01

 -
 T

ue
sd

ay
, J

ul
y 

26
, 2

02
2 

2:
33

:3
3 

A
M

 -
 I

P 
A

dd
re

ss
:1

25
.1

30
.2

15
.1

56
 



Second Global Report on Gastronomy Tourism

 h
ttp

s:
//w

w
w

.e
-u

nw
to

.o
rg

/d
oi

/b
oo

k/
10

.1
81

11
/9

78
92

84
41

87
01

 -
 T

ue
sd

ay
, J

ul
y 

26
, 2

02
2 

2:
33

:3
3 

A
M

 -
 I

P 
A

dd
re

ss
:1

25
.1

30
.2

15
.1

56
 



Second Global Report on Gastronomy Tourism

  

Dr. Wantanee Suntikul, School of Hotel and Tourism Management, The 
Hong Kong Polytechnic University

gastrodiplomacy

bibimbap

 bibimbap

bibimbap
bibimbap
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Chapter 2: 
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terroir,

La Fiesta de La Vendimia

  

Verónica Mausbach, Travel Agency Vintura
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“Los 

Caminos del Vino”

 terroir

References:
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Rebels

Flanders and Brussels

bon vivants
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International culinary missions
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Tourism Windsor Essex 
Pelee Island Culinary Tourism Strategy

  
Rebecca Mackenzie, Culinary Tourism Alliance
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© Culinary Tourism Alliance
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Fundación Universitaria Cafam

el Registro Nacional de Turismo, RNT1

  
Sandra Juliana Enríquez Bernal, Fundación Universitaria Cafam
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School of Tourism and Gastronomy: Fundación 
Universitaria Cafam, 2016

References:

Source: 

STRATEGIC DIRECTION: INFRASTRUCTURE: PROCEDURES: PROCESSES:
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“The farmers’ markets are 
emblematic and traditional places. Thus, the Municipal 
government has thought of them as unique and wonderful 

  

Marco Antonio Llinas Vargas, Bogotá Chamber of Commerce
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attractions for tourists and local residents. We want farmers’ 
markets to be seen as real gastronomic settings where the 

fresh products at a reasonable price”

References:

© Bogota Chamber of Commerce
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Ministerio de Comercio, Industria y Turismo de Colombia
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La Despensa de los Chefs
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 Zagreb Be There

fresh local ingredients

   Zagreb Tourist Board
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Apoxyomenos on the Island of Vitality,

Apoxyomenos Ancient Cuisine

Métron áriston! 

  
Tourism Board of the Town of Mali Lošinj 
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poxyomenos Gastronomic 
Story Cookbook

Apoxyomenos Ancient Cuisine project

Apoxyomenos Ancient Cuisine project

Apoxyomenos 
Gastronomic Story Cookbook

Apoxyomenos Ancient Cuisine

Apoxyomenos voyage

Apoxyomenos on the Island of Vitality,

Apoxyomenos 
Breakfast

Apoxyomenos Ancient Cuisine 
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Food and eating are essential elements of the tourism 

  
Kristiina Havas, Haaga-Helia University of Applied Sciences
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Strategic Actions

Finnish Food Tourism Competition
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Finland:

References:
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surroundings,  
design 

aesthetics

products and 
productisation in 

order, elements for a 
consisten entity

price high 
enough

Food tastes good

location, 
guidance, visibility, 

marketing and sales

beverages 
carefully 

tought out

understanding 
of customers, 

customized, 
direct service

local business and products 
have a face and catching story

skilled staff proud 
of their work

cooperation with local producers 
and actors - also in logistics

local, tradicional and finnish 
character - but not conventional

networking with local 
enterpirses, joint front

use of seasonal specialties

Customer allowed to participate
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Cité internationale de la 
Gastronomie

togetherness, pleasure of 
taste, and balance between human beings and the products 
of nature

Horwath HTL was commissioned by 
the Municipality of Dijon to conceive of a project and study 
its economic feasibility

International City of Gastronomy

Challenges

  
Thierry Coltier and Coralie Marti, Horwath HTL France 
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City of Gastronomy
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Tornike Zirakishvili, GNTA
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© GNTA
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Training and guidance: 

Stay up to date:

  
Steve Lowy and Peter Jordan, Toposophy Destination Marketing Agency
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Taking the Leap on the Sharing Economy h
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mangalica

 pálinkas 

 

  
Dr. András Török and Judit Polgár, Hungarian Tourism Agency
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pálinka 

 connoisseur

Stílusos Vidéki Éttermiség 
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Background

creating the concept as a metaphor for Indonesian 

The Triangle Concept of Indonesian Gastronomy

Food: 

Culture: 

  
Vita Datau Messakh, Academy Gastronomy of Indonesia (AGI) and 

Ministry of Tourism of Indonesia
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coconut 
milk

Chili 

pices and herbs

Communication strategy

“Indonesia Spice up The World”

Promotion
“Wonderful Indonesia”

Sales channels
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John D. Mulcahy, Fáilte Ireland
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References:
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Michellle S. de Osinnowo and P. Sébastien Bulle, 
Instituto Culinario de México A.C

 h
ttp

s:
//w

w
w

.e
-u

nw
to

.o
rg

/d
oi

/b
oo

k/
10

.1
81

11
/9

78
92

84
41

87
01

 -
 T

ue
sd

ay
, J

ul
y 

26
, 2

02
2 

2:
33

:3
3 

A
M

 -
 I

P 
A

dd
re

ss
:1

25
.1

30
.2

15
.1

56
 



Second Global Report on Gastronomy Tourism

 h
ttp

s:
//w

w
w

.e
-u

nw
to

.o
rg

/d
oi

/b
oo

k/
10

.1
81

11
/9

78
92

84
41

87
01

 -
 T

ue
sd

ay
, J

ul
y 

26
, 2

02
2 

2:
33

:3
3 

A
M

 -
 I

P 
A

dd
re

ss
:1

25
.1

30
.2

15
.1

56
 



Second Global Report on Gastronomy Tourism

  

Culinária e Economia (Portuguese Culinary Tourism Association)
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© Portuguese Culinary Tourism Association
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Asunción Fernández-Villarán, Ainara Rodríguez-Zulaica, Nagore 
Espinosa-Uresandi and Marina Carnicer-Rodríguez, University of Deusto 

and in2destination Research and Consulting Firm
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Alfonso Vargas Sánchez, University of Huelva; 
Tomás López-Guzmán, University of Córdoba
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References:
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Exceltur

Turismo de Galicia

Centro Superior de Hostelería de Galicia

Turismo de Galicia

  

Marta Fernández, Galician Tourism
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, Turismo de 
Galicia

Xunta de 
Galicia

2013 Turismo de Galicia
RENFE

Turismo de Galicia

Turismo de Galicia

 tapas

Turismo de Galicia

Turismo de 
Galicia Tourism School
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Pere Muñoz Perugorria and Margalida Picornell Vaquer, 
Agència de Turisme de les Illes Balears
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Rocío Baeza and Guiomar Goena, NH Hotel Group
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Alinea Madrid 
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Zaida Semprun, Freixenet Group
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word of mouth 
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Tourism and Gastronomy in Turkey

The Promotion of Turkish Cuisine

  

Elif Bilge Çetin, Ministry of Culture and Tourism Republic of Turkey
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London”
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Introduction

  

Sean Beer and Jill Quest, Bournemouth University
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05 10 15 20 25

QUality
honest

supports community
distinctive

traditional methods
indulgent

dorset provenance
good value
wholesome

reduce food miles
sustainability

says something about me
nutritional qualities

specialists, can’t be replicated
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Conclusions

References:

busy

variety

taste

Friendly
atmosphere

new 
producers

well 
organised

quality

setting/
environment

local

not too 
comercial

good food
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Introduction

The Travel Foundation’s formal involvement in the project 
ended in 2015 and the following are some of their results 
and lessons learned.

Local market linkages

  

Ben Lynam, The Travel Foundation
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2016 and beyond

For more information

“We consider ourselves very lucky being a part of the Taste 
of Fethiye project. We can grow better crops with the help of 
the project’s agricultural advisor. As a part of the education 
programme, we ran trials with shading nets in a small section 
of our tomato farm. This showed us how to grow better 
quality tomatoes and how to extend our harvest season. I also 
attended the craft fair that was organized in our village. We had 
the opportunity to sell our products directly to tourists and local 
visitors at the fair. We are looking forward to working with Taste 
of Fethiye over the next year.”
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Mike Veseth, The Wine Economist
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Economist Mike Veseth is Professor Emeritus at the University 
of Puget Sound in Tacoma, Washington, United States of 
America, and editor of The Wine Economist (WineEconomist.
com), a leading global wine industry blog. He is the author 
of more than a dozen books including Wine Wars (2011), 
Extreme Wine (2013), and Money, Taste, and Wine: It’s 
Complicated (2015). Gourmand International recognized 
The Wine Economist in 2015 for world’s best wine blog and 
Money, Taste, and Wine in 2016 for best wine writing. Veseth 

Wines, which will be published in 2017.
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Theme: 

Format and price point: 

4

  

Ali Haidar, Marc Lunt and Jorgan Von Steining, Ernst & Young LLP

4
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Frequency:

Seasonality:

References:
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Chapter 3: 
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undacíon 
Universitaria Cafam

  

Alexandra Ochoa Vélez, Fundación Universitaria Cafam
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Factors of sustainability
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Oriented Indicators Indicator Components

Reputation as an 

Quality Dining 
Destination Within 
the Area

Destination

Strategy for Food 
Destinations

What the Food 

Tourists

Indicators

Orientation of 
the Food and 

Tourism
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Product

and Food Safety

Operations

Infrastructure

Sustainability
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products
places  experiences

 identity,

 diversity

  

Nicola Bellini, La Rochelle Business School
Cécile Clergeau, University of Nantes

Olivier Etcheverria, University of Angers (UFR ESTHUA Tourisme et Culture)
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innovation  creativity.
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Current market trends in Japan Brief history of Japanese cuisine 

  

Tadataka Shimotakehara, Ibusuki Hakusuikan Co., Ltd.
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Facultad de Turismo y 
Gastronomía de Universidad Anáhuac México

1) Culinary tourism products

  

Alberto Peralta de Legarreta, Universidad Anáhuac México
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2) Gastronomy tourism products

Pueblo Mágico

References:
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apapacha

Xanat Totonaca

Tonoacayohua Totonaca’s 

Voladores de 
Papantla

  

María Isabel Ramos Abascal, Universidad Anáhuac México
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Takilhsukut, 

“Mujeres de Humo

Gastronomy of the Universidad 
Anáhuac México

References:
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Opportunities: 

  

Humberto Thomé-Ortiz, Universidad Autónoma del Estado de México
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Challenges:

Conclusions:
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gazpacho

Churrasco Argentino

  

Leonid Gelibterman, 
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Kuhna 

  

Prof. Dr. Janez Bogataj, Department of ethnology and cultural 
anthropology, Faculty of Arts and Sciences, University of Ljubljana, 

Slovenia
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gastrodiplomacy

 European 
Regions of Gastronomy

EDEN

European Cultural Routes

Iter Vitis

Gourmand International
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Erik Wolf, World Food Travel Association
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The World Food Travel Association is the world’s leading 
authority on gastronomy tourism, serving a community 
of 44,000 professionals in 139 countries. Our mission 

is to create economic opportunities where food and 
beverage meet travel and hospitality. The Association’s 

four divisions include Events, Education & Research, 
Community and Special Projects. When I founded the 

Association back in 2003, I suspected that food and 
beverage tourism would eventually be the marketing 

cornerstone for many destinations. That day has 
arrived. Still, the food and beverage tourism industry 
is in its teenage years. Tremendous potential awaits 
to be tapped, including new chefs, new dishes, new 

ingredients and new destinations. The caveat is not to 
promote an area’s 100 ethnic dining choices when many 
visitors have the same range of choices at home. And a 
restaurant guide that includes global brands that visitors 

Remember, it’s not a meal, it’s a memory. Make it a good 
one.
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gastrodiplomacy

Chapter 4: 

 h
ttp

s:
//w

w
w

.e
-u

nw
to

.o
rg

/d
oi

/b
oo

k/
10

.1
81

11
/9

78
92

84
41

87
01

 -
 T

ue
sd

ay
, J

ul
y 

26
, 2

02
2 

2:
33

:3
3 

A
M

 -
 I

P 
A

dd
re

ss
:1

25
.1

30
.2

15
.1

56
 



Second Global Report on Gastronomy Tourism

 h
ttp

s:
//w

w
w

.e
-u

nw
to

.o
rg

/d
oi

/b
oo

k/
10

.1
81

11
/9

78
92

84
41

87
01

 -
 T

ue
sd

ay
, J

ul
y 

26
, 2

02
2 

2:
33

:3
3 

A
M

 -
 I

P 
A

dd
re

ss
:1

25
.1

30
.2

15
.1

56
 



Second Global Report on Gastronomy Tourism
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Kubo

Shinoda

Iimori

  

Shinichi (Shin) Nakamura, Japan Travel and Tourism Association (JTTA)
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Why tapas?

Organization of World Tapas Day (WTD)

International celebration of WTD 2016

  
Pascual Sarvisé, Turespaña
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marketing identity:

World Tapas Day. Journey to the Flavors 
of Spain
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TripAdvisor
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Gastronomy trends from TheFork
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co-opetition

Chapter 5: 
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Federico Esper, Espertise

10 keys

  Gastronomy tourism is dynamic:

management:
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  Reduce seasonality in destinations through 
gastronomy tourism:

boosting local economies:

 Promote social inclusion and redistribution 
of income:

address the phenomenon of tourism globally:

communities:

cultural identity: h
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 ‘winescape’

Austria

  
Susanne Kraus Winkler, LOISIUM Wine & Spa Resorts, Austria

 h
ttp

s:
//w

w
w

.e
-u

nw
to

.o
rg

/d
oi

/b
oo

k/
10

.1
81

11
/9

78
92

84
41

87
01

 -
 T

ue
sd

ay
, J

ul
y 

26
, 2

02
2 

2:
33

:3
3 

A
M

 -
 I

P 
A

dd
re

ss
:1

25
.1

30
.2

15
.1

56
 



Second Global Report on Gastronomy Tourism

Impact

Source
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Flanders Food Faculty

results

Recognition for culinary craftsmanship at the domestic 
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Culinary positioning: 

Pioneering craftsmanship:

A few actions

Culinary Talents:

Flanders Kitchen Lab: 
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tourism 

Young Wine Parade Wine and Gourmet 
in May Crafts Fair

Farmers Market

patatnik, klin

  

Elvira Misheva, Ministry of Tourism Bulgaria
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Concours Mondial de Bruxelles 2016, Digital Wine 
Communications Conference 2015, etc.
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Rebecca Mackenzie, Culinary Tourism Alliance
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 Bogotanos 

  

 h
ttp

s:
//w

w
w

.e
-u

nw
to

.o
rg

/d
oi

/b
oo

k/
10

.1
81

11
/9

78
92

84
41

87
01

 -
 T

ue
sd

ay
, J

ul
y 

26
, 2

02
2 

2:
33

:3
3 

A
M

 -
 I

P 
A

dd
re

ss
:1

25
.1

30
.2

15
.1

56
 



Second Global Report on Gastronomy Tourism

 h
ttp

s:
//w

w
w

.e
-u

nw
to

.o
rg

/d
oi

/b
oo

k/
10

.1
81

11
/9

78
92

84
41

87
01

 -
 T

ue
sd

ay
, J

ul
y 

26
, 2

02
2 

2:
33

:3
3 

A
M

 -
 I

P 
A

dd
re

ss
:1

25
.1

30
.2

15
.1

56
 



Second Global Report on Gastronomy Tourism

References: h
ttp

s:
//w

w
w

.e
-u

nw
to

.o
rg

/d
oi

/b
oo

k/
10

.1
81

11
/9

78
92

84
41

87
01

 -
 T

ue
sd

ay
, J

ul
y 

26
, 2

02
2 

2:
33

:3
3 

A
M

 -
 I

P 
A

dd
re

ss
:1

25
.1

30
.2

15
.1

56
 



Second Global Report on Gastronomy Tourism

 h
ttp

s:
//w

w
w

.e
-u

nw
to

.o
rg

/d
oi

/b
oo

k/
10

.1
81

11
/9

78
92

84
41

87
01

 -
 T

ue
sd

ay
, J

ul
y 

26
, 2

02
2 

2:
33

:3
3 

A
M

 -
 I

P 
A

dd
re

ss
:1

25
.1

30
.2

15
.1

56
 



Second Global Report on Gastronomy Tourism
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Shinichi (Shin) Nakamura, Japan Travel and Tourism Association (JTTA)
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Linas Pucinskas, Restaurant Verkiai
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Sabrage
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Introduction

Analysis as a starting point to design a Public Policy for a Jimador 

  

Rosa Isela Ruvalcaba Benítez, Observatorio Turístico del estado de 
Guanajuato
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gastronomic tourism in guanajuato

Current Situation of gastronomy tourism in guanajuato
 as percieved by market segments

32%
of surveyed tourists said 
gastronomy is their main 

reason to travel

Local people and business 
runners identified enchila-

das mineras as the most 
representative plate and 

regional atole as the most 
popular

76%
of market segments 

consider gastronomy 
as a very importan 

tourism activity

total: 1136 surveys & 10 inverviews
domestic and internatioal tourists interviewed
state of guanajuato (31 destinations)

Reservation of traditional ingredients by region

north

south

center
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Cultura, identidad y cocina en el Perú (

, cultura e identidad sobre la mesa

La Academia en la Olla 
 2nd International Seminar on Tourism 

and Gastronomy

  

Juan Carlos Paredes Izquierdo, Universidad de San Martin de Porres 
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 Cookbooks

Dictionaries and products

morada de los Andes
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Background

Core ideas
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Conclusion
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PhD. Maria del Pilar Leal L. and PhD Xavier Medina, Ostelea School of 
Tourism and Hospitality- GRIT-Ostelea Research Group  and Universitat 

Oberta de Catalunya- GRIT-Ostelea Research Group 
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cuina volcanica

References:
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Agencia Valenciana del Turisme 

Second Global Report on Gastronomy Tourism

huerta

huerta

horchata turrón

trending 
topic

Agència Valenciana del Turisme (Valencian 
Tourist Board) Generalitat Valenciana 
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nterdisciplinary teams 

quantity of professionals in tourist 

Red CdT

• Accetur

Aid schemes for companies and territories

International Centre for Gastronomic Culture 
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Madrid, good enough to eat

Cuisines 
of the World

Degustatapas
Spanish Cuisine

  

Madrid Destino
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Mastercard Priceless 

Gastroculture

Gastrofashion

Garden of Delights

Sensory Experiences
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Dr. Don Hawkins, George Washington University
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and Current Progress

4

Source:
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Chapter 6: 
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 Recomiendo Chile

  

Franklin Carpenter F., INACAP
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Origin

Trends

© INACAP
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 2014-2018 Gastronomy Development 
Policy

Gastronomy

Undergraduate

Graduate (speciality and master´s degree)

Source

  

Andrés López Ojeda , Universidad Autónoma del Estado de México 
(UAEM)
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Source
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Centro de Formación en Turismo
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